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Video Planner Questionnaire

This questionnaire is designed to help you efficiently produce a successful, creative and cost-effective video program by reaching consensus on three critical factors:

1. the communications challenge and purpose;

2. the desired effect on the audience; and

3. audience characteristics and exhibition/distribution plans.

Please complete this questionnaire with the participation of everyone who will be involved with the approval of the finished videotape program.  Working through this form can be a valuable exercise in generating ideas and reaching consensus.  

Clearly understanding your objectives and requirements is the first step in efficiently creating a video that gets the right results. 


Project’s Working Title:
       

Final Delivery Deadline:       

Estimated Running Time:       

Project Contact / Coordinator / “Gate-keeper”:       
Address:
     



     



     

Telephone:       

Fax:       

E-mail address:       
Style Sample

Can you think of an example of a videotape or television program that illustrates the creative style, format, or quality level you desire?

     
The Communications Challenge or Need

Briefly describe the background or underlying situation that has created the desire for the proposed video.

     
Purpose

To clarify the purpose of the video, check all of objectives below that apply to your needs, and rank their relative importance, i.e. 1 being the single most important purpose, 2 being the second most important, etc., using each number only once in your rankings, unless there’s a “tie.”

	Check

if applicable
	Objective
	Priority

Ranking
	Notes

	 FORMCHECKBOX 

	to inform / raise awareness or educate
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	to train / teach a new skill
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	to support a sales effort
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	to make a sale (stand-alone/direct mail)
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	to create / enhance a corporate image
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	to create / change a perception
	 FORMDROPDOWN 

	     

	 FORMCHECKBOX 

	other (please explain)
	 FORMDROPDOWN 

	     


The Desired Effect on the Audience

A successful design for a videotape program begins with a clear understanding of how you want to affect your audience in terms of their knowledge, perceptions, attitudes, and/or behavior.

Complete the descriptions below, expanding on your objectives from page 2.

After viewing the tape, what should your audience…

…know?  (please attach a content outline to go into great detail – this is most important)

     
…think?  (intellectual effect / desired perception created or changed)

     
…feel?  (emotional effect / desired attitude created or changed)

     
…do?  (desired action)

     
Audience Characteristics

Who is the primary audience for this videotape?  Please be as specific as possible.

     
Secondary audience?

     
Describe the primary audience’s current knowledge of or experience with this subject?

     
Describe any relevant attitudes or perceptions regarding this subject matter that the primary audience may currently have (positive and negative).

     
Exhibition / Distribution Plans / Packaging / Duplication

Please describe how and in what format this video program will be shown and distributed? (how as in: direct mail / stand-alone; follow-up to requests for information; shown as part of a live presentation, etc.  Format as in: DVD; web-enabled video clip; or other format).

     
Is special packing desired?  (e.g. DVD jewel cases with full-color window inserts).

     
If duplication is desired, how many copies do you need to have and in what format?

     
Collateral Material

Will this video be shown and distributed in conjunction with printed literature or other collateral material?  If yes, please describe (and send us copies of this material if possible).

     
Existing Literature

In addition to a content outline, please forward any background information, existing literature, brochures, relevant photos, press releases, speeches, etc. to us electronically or hard copy. 

     
Other Thoughts and Ideas

Please note any additional comments that are important considerations in the design of this video.

     
Are there any special visual elements you have in mind for this video?  Slogans?  Tag lines?  Phrases?  Words that have special significance to your audience or organization?  
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